wuudauaIuYeside sasladeiidwmadanisidendandndudiuiudniinnuazenn
waaNagasLAzIadNilaleanaed YastinAnwisiuntsnetutaluginiangJuan

Collection of educational institutions of nursing abroad
N%ums audnd uaz unea ln3tena
mmmﬁmﬂ'ﬁﬁjﬁﬁ]ﬁ’ﬂﬂ ANLINYINITIANTS W Inededauing

mmmﬁmmiﬁjﬁﬁ]ﬁﬂﬂ ANLINYINITIANTS W Inededauing

UNARNED

M9ITRslIngUTEasmite 1)ANwD@NvULN1IIUsEINIANANSNAINasaNISEADNTONAAS T LNULT A

q

vhauazeInueaneseduazivadsiieusanssed vesinAnwidiunisweiuialunfinianziuan 2)Anwdaded
dwmaensidonendnsuriuiuiarhauareinueanosediazinadslionoanssed vesindnysuntmne I
Tupfinianzuan 3)ieAnyvinisnisnain(@p) ldundadesdunisuansiasi(Product) Jadesusa(Price) Jade
AUYRININITIRTIMUNe(Place) Jadadnunisduasunisnain(Promotion) Tolun1sAinwfenquinfnwisiiunis
wenunaluginang Fuandiuiu 275 au indesdlefldlunside Ae wuvasuauesulatl nansiiasesiseeada
199 ldun Al Sovay Aads LLazdauLﬁmmummgm MIIATIERANULANAIIYDIA1LRRE (Independent

samples t-test) N1FIATILHAMULUTUTIUNIUAET (One way ANOVA) kagn15ILATIZANT0nN0ELTanmIAn

NaN153IT8NUI Jad89id9nanan1siaand aNanA Mg N LT AYIAIIUALDIALDANDTDA LALLIAR 19118

weaneged veaind@nwidunsneniatugiinianzJuanl.Aulszinsemans freuwuvdeuniudnlvadume

o
v o

vis nquiegdlngfiongsening 24 - 25 T dausziunsfnwidiuegluszduduli 4 wazngudegisdiu
Twgyfisneld 30,000 — 40,000 v 2. Yadeiidwasensidendendnsuruiudahanuazoinuoansgeduasia
aaslloleanaged Q’ma‘uLLuuaaumudaﬂwg'L“‘ﬁluQ’Lﬁaﬂﬁ?jyaNamﬁm%mm%ﬁ’]mmasmmLLaaﬂaaaéLLaxLﬁ]aﬁwﬁa
Leanesadles nauiedsdulngfisvsnarenaidondonanfasiuiudamiauareawoanesediasiaadneile
waaneEaALALNIANAWlAALAWLEY u@nmnf‘fm@urfTQfaﬂ'wﬁloﬁ”%’usﬁa;gmmmiLﬁ'mﬁ’uwémﬁmw‘mmﬁmﬁﬂmm
AY01ALEANDEDALALIAA T lDLEANETRAHIUNT eI Bulnesiiin, Liuled uenaniinisdentenanSaeiusy
dnvhanuazeinneaneseduaziaadsdionoanased solass nuiinguiiegsdlug dendeluyn 9 1 Wou
LLasﬂfjuéhaa'wﬁLﬁaﬂs?'?awamﬁm%mjm%ﬁwmmazmmLLaaﬂaaaéuaxwaﬁwﬁau,aaﬂaaaéﬁmmmwﬁnﬁm‘%‘m

Tdanuazanmly

AdAey : wiudavhauazenueaneged wadslousansged woansged



ABSTRACT

This research aimed to 1) study how different demographic characteristics affect the choice of
alcohol wipes and alcohol hand sanitizer. 2) To study what factors influenced the choice of purchasing
alcohol wipes and alcohol hand sanitizer. 3) to study the marketing mix (4P) such as product factor, price
factor, distribution channel factor (Place), marketing promotion factor (Promotion) for users to use.
Operators know the importance of variables the operator should implement. The sample used for the
study was a group of 275 nursing students in the western region. The research tool was an online
questionnaire. The validity of the questionnaire (I0C) was obtained from 0.5 or more. The results were
analyzed by statistical values: percentage, mean and standard deviation. Mean difference analysis (t-test,
free sample), one-way analysis of variance, and multiple regression analysis. At the statistical significance

level

The results of the study revealed that factors affecting the selection of alcohol wipes and hand
sanitizer among nursing students in the western region 1. Demography Most respondents were female.
Most of the sample were between 24 and 25 years old, while the educational level was in the year level.
4. Most of the samples earned 30,000 - 40,000 baht. 2. Factors affecting the selection of alcohol wipes
and sanitizer. Clean your hands with alcohol Most of the respondents bought their own alcohol wipes
and alcohol hand sanitizer. Most of the samples influenced the choice of hand sanitizer, alcohol and
disinfectant at their discretion. The samples were also obtained information on alcohol wipes and
alcohol hand sanitizer through a channel. Additionally, when purchasing alcohol wipes and alcohol hand
sanitizers per time, most of the samples purchased every 1 month, and samples who chose to purchase

alcohol wipes and alcohol hand sanitizer were aware of cleaning. General clean

Key words: Alcohol wipes, alcohol hand sanitizer, Alcohol
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