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Marketing mix factors that influence the loyalty of Grab Food application users
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Abstract

The purpose of this research is to study the marketing mix factors that influence the
loyalty of Grab Food application users. The population in the study is people who use the Grab
Food application service. The data collection tool was a questionnaire for data analysis such as

percentage, statistical, coefficient Variance And multiple regression analysis
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The research found that most of the respondents were female. The age group that
used the Grab Food application the most was 20-30 years old with the highest education level at
the bachelor level. Most of the service users were students / students and the majority of the income
of service users was not more than 15,000 baht. The marketing mix factors that affect Grab Food's

loyalty the most are price and distribution.
Keyword: Marketing mix, Loyalty, Multiple regression analysis
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