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Confirmation elements for one price merchant behavior
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Research into marketing mix factors (7 Ps) that affects one-price purchase decision making.
The objective is to analyze opinions on the behavior of buying products at one price point. To
compare the decisions on marketing mix from a sample of 160 people. The research tool was a
questionnaire that was designed by the researcher. Percentage analysis and the mean, standard
deviation

The research found The samples surveyed in this study were mostly female: 120 people
aged 21-30 years, 65 people with bachelor's degree, 88. There are 61 personal/commercial
businesses, most of whom earn a monthly income in the range of 10,001 - 20,000 baht, 66 people,
providing 0-1 times a month, 58.8 percent of the merchants provide services based on price Products
suitable for quality 61.3% and commented that they are easy to find and buy. There is a wide
variety of products to choose from and economical, which components, behavior, purchase
decisions, merchants, single price products. Is consistent with the empirical data It consists of 7

elements, all elements with descending element weights are as follows: process aspect (0.97),



human side (0.96), construction and presentation, physical aspect (0.94), price (0.93), aspect
Promotion (0.93), place of distribution (0.92), product (0.85). Verification of the conformity of the
component model to the empirical data showed that the confirmatory component of purchasing

decision behavior at one price store was consistent with Good empirical data
Keyword : Behavior of choosing to buy ,Confirmatory factor analysis
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