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The influence of Brand Image and Digital Marketing Communications on

Consumer Decision of using Application Pomelo
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ABSTRACT

This research aimed to study the degree and correlation of Brand Image factors and Digital
Marketing on Consumer Decision of using Application Pomelo. The research instrument was a
questionnaire and testing the reliability using coefficient alpha. The questionnaire was distributed to
400 samples consumer who has experience in purchase goods or services from Application Pomelo by
accidental sampling. The data were analyzed through statistical methods such as descriptive statistics
percentage, mean, standard deviation, and Pearson’s simple correlation coefficient.

The results showed that Most of the respondents were female, 20-29 years old, graduated
with a Bachelor’s degree, student and undergraduate, average personal income that less than or equal
to 10,000 Bath, single status, and Pomelo brand awareness of social media. The results of hypothesis
testing found that the brand image factor, which consists of Product quality, Service Personality, and
value. In which personality was the highest average. And digital marketing communication factors,
including websites, content marketing, electronic mail, and social media. In which Content Marketing
was the highest average. Both factors significantly influenced the purchasing decisions of consumers

using the Pomelo app of significance in 0.01

Keywords : Brand Image , Digital Marketing , Consumer Decision , Brand Pomelo
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