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PRUT PURATANAPICH AND WARUT THONGYOT: BRAND EQUITY FOR

CHOOSING AIS MOBILE PHONE NETWORK SERVICE OF FACULTY OF

MANAGEMENT SCIENCE’S STUDENTS, SILPAKORN UNIVERSITY, PHETCHABURI

CAMPUS. RESEARCH ADVISORS: CHOMBHAK  KLANGRAHAD, AND

ASSO.PROF.PHITAK SIRIWONG, Ph.D. 46 pp.

Abstract

A studying of “Brand Equity for Choosing AIS Mobile Phone Network Service of The
Faculty of Management Science’s Students, Silpakorn University, Phetchaburi Campus” is a
qualitative research which provided in-depth interviewing to 15 students. The research’s objective
is to study in brand equity for choosing AIS mobile phone network service of the students.

The result is the brand equity for choosing AIS mobile phone network service of the
students is caused by 5 variables which are 1) Brand Loyalty; the students realize in the brand’s
quality, the staff’s services and the customer’s privileges. 2) Brand Awareness; the students are
optimistic in the brand and services, moreover, they receive advices and invitations in using the
brand from their parents and friends. 3) Appreciation of quality; the students appreciate that the
brand have variability of services which support their lifestyles. And it also is a technology’s
leader company which provides convenient and comfortable services to their customers. 4) Brand
Associations; the brand aims to solve their customers’ problems with service-minded. 5) Brand
Assets; the brand expresses their social responsibility which leads the brand’s trustworthiness to

their customers.

Faculty of Management Science SILPAKORN UNIVERSITY Academic Year 2008
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