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 The purpose of This Independent study were to study level quality of work life and 

level commitment of employees in TOT Public Company Limited (TOT) a case study of 

Ratchaburi Customer Service Sector, to compare the personal characteristics affecting quality of 

work life and organization commitment and the relationship between quality of work life and 

organization commitment. The population was employees in Ratchaburi Customer Service Sector 

in TOT which were 95. An Independent Study using the questionnaire collected data, descriptive 

statistics were analyzed by using percentage, means, standard deviation while the hypothesis 
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significance level. The data was analyzed by using SPSS for Windows program.

 The results were as followed. 
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employees was positively at the 0.05 level of significance.
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 11 

 ( )

n = 95 

S.D.

 1 
3.86 0.68 

 2 
3.85 0.67 

 3 
3.68 0.62 

 4  3.33 0.88 

 5  3.26 0.92 

 3.60 0.60 
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X

 11 

( )

 3.60 

 0.60 

 3.86 

 3.85 

 3.68 

 3.33 

 3.26 

 12 

 ( )

n = 95 

S.D.

 1 
3.42 0.77 

 2 
3.79 0.67 

 3  3.91 0.70 

 4  3.69 0.69 

 5 
3.82 0.74 

 3.73 0.56 
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X

 12 

( )

 3.73 

0.56

 3.91 

 3.82 

 3.79 

 3.69 

 3.42 

 13 

 ( )

n = 95 

S.D.

 1 
3.73 0.75 

 2 
3.26 0.88 

 3 
3.71 0.76 

 4 
3.77 0.76 

 5 
3.83 0.86 

 3.66 0.62 
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X

 13 

( )

 3.66  0.62 

 3.83 

 3.77 

 3.73 

 3.71 

 3.26 

 14 

 ( )

n = 95 

S.D.

 1 
3.52 0.80 

 2 
2.88 1.08 

 3 
2.78 0.85 

 4  2.99 1.06 

 5 
3.37 0.74 

 3.11 0.65 
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X

 14 

( )

 3.11 

 0.65 

 3.52 

3.37  3  2.99  

4

 2.88 

 2.78 

 15 

 ( )

n = 95 

S.D.

 1  4.21 0.56 

 2 
4.01 0.61 

 3 

 (CSR) 
3.89 0.64 

 4 
3.89 0.66 

 5 
3.77 0.80 
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X

 15 ( )

n = 95 

S.D.

 6 

 (CSR) 
3.55 0.77 

 4.73 0.42 

 15 

( )

 4.73  0.42 

 4.21 

 4.01  3 

 (CSR)  3.89  4 

 3.89  5 

3.77

(CSR) 3.55

3.

    ( )

 ( )

 3 
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X

( )  ( X )  (S.D.) 

 16 

 16 

 ( )

n = 95 

S.D.

 1 
4.15 0.60   

 2 
4.25 0.53 

 3 
3.89 0.60 

4.10 0.50 

 16 

( )

 4.10  0.50 

 ( )

 4.25 

 4.15 

 3.89  3 
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X

 ( )  3 

 17 

 ( )

n = 95 

S.D.

1
4.32 0.69  

 2 
4.21 0.71 

 3 
3.85 0.82 

 4 
4.21 0.62 

 5 

4.14 0.72 

4.15 0.60 

 17  

( )

 4.15
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X

 0.60 

4.32

 4.21   3 

 4.21  4 

 4.14 

 3.85 

 18 

 ( )

n = 95 

S.D.

1

4.39 0.61 

 2 

4.21 0.71 

 3 

4.38 0.59 

 4 
4.25 0.64 
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X

 18 ( )

n = 95 

S.D.

 5 
4.04 0.99 

 4.25 0.53 

 18 

( )

 4.25 

 0.53 

 4.39 

 4.38  

3

 4.25  4 

 4.21 

 4.04 
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X

 19 

 ( )

n = 95 

S.D.

1
4.22 1.00 

 2 
3.55 0.94 

 3 
3.24 1.27 

 4 
4.28 0.74 

 5 
4.17 0.85 

 3.89 0.60 

 19 

( )

 3.89 

 0.60 

 4.28 

 4.22  

 4.17 
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 3.55 

 3.24 

4.

 ( )

 ( )  8 

 (t-test) 

 (One-way ANOVA) 

 0.05 

 (Scheffe)  20 – 25 

 20 

 ( )

                                              (n = 95) 

(n=56) (n=39)

X  S.D. X  S.D. 

t Sig. 

 1 
4.06 0.73 4.00 0.52 0.49 0.62 

 2 
3.59 0.63 3.63 0.60 0.32 0.75 

 3 
3.54 0.77 3.52 0.52 0.16 0.87 

 4 
3.61 0.67 3.58 0.49 0.26 0.79 

 5 
3.70 0.60 3.76 0.51 0.47 0.64 

 6  3.67 0.66 3.64 0.55 0.24 0.81 
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 20 ( )

                                              (n = 95) 

(n=56) (n=39)

X  S.D. X  S.D. 

t Sig. 

 7 
2.99 0.59 3.28 0.70 2.17 0.03* 

 8 
4.72 0.49 4.75 0.30 0.32 0.75 

 3.74 0.47 3.77 0.34 0.39 0.70 

*Sig < 0.05 

 20 

 ( )  95 

 0.05 

 0.05 

 21 

 ( )

                                              (n = 95) 

(n=92) (n=3)

X  S.D. X  S.D. 

t Sig. 

 1 
4.04 0.66 3.78 0.19 0.70 0.49 
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 21 ( )

                                              (n = 95) 

(n=92) (n=3)

X  S.D. X  S.D. 

t Sig. 

 2 
3.63 0.60 2.87 0.64 2.16 0.03* 

 3 
3.56 0.66 2.53 0.70 2.67 0.01* 

 4 
3.64 0.57 2.40 0.20 3.76 0.00* 

 5 
3.75 0.55 3.07 0.58 2.11 0.04* 

 6  3.68 0.61 2.93 0.42 2.11 0.04* 

 7 
3.12 0.65 2.80 0.35 0.83 0.41 

 8 
4.73 0.43 4.60 0.33 0.54 0.59 

 3.77 0.41 3.12 0.11 2.71 0.01* 

*Sig < 0.05 

 21 

 ( )  95 

 0.05 

 0.05  5 
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 22 

 ( )

                                             

SS df MS. F Sig. 

2.217 5 0.443 1.054 0.391 

 37.444 89 0.421   
 1 

 39.661 94    

0.778 5 0.156 0.400 0.847

 34.618 89 0.389   
 2 

 35.396 94    

0.337 5 0.067 0.140 0.982

 42.845 89 0.481   
 3 

 43.181 94    

0.192 5 0.038 0.102 0.992

 33.528 89 0.377   
 4 

 33.720 94    

0.731 5 0.146 0.451 0.812

 28.873 89 0.324   
 5 

 29.604 94    

2.355 5 0.471 1.258 0.289

 33.315 89 0.374    6 

 35.670 94    

1.385 5 0.277 0.647 0.665

 38.119 89 0.428   
 7 

 39.505 94    
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 22 ( )

                                              

SS df MS. F Sig. 

0.483 5 0.097 0.526  0.756 

 16.360 89 0.184   
 8 

 16.843 94    

0.342 5 0.068 0.375 0.865

16.242 89 0.182   

16.584 94    

 22 

 ( )

 0.05 

 23 

 ( )

                                          

SS df MS. F Sig. 

8.658 5 1.732  4.971 0.000*

31.003 89 0.348   
 1 

39.661 94    
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 23 ( )

SS df MS. F Sig. 

3.847 5 0.769  2.170 0.064 

31.550 89 0.354   

 2 

35.396 94    

3.985 5 0.797 1.810 0.119

39.197 89 0.440   
 3 

43.181 94    

1.902 5 0.380 1.064 0.386

31.818 89 0.358   
 4 

33.720 94    

2.182 5 0.436 1.416 0.226

27.422 89 0.308   
 5 

29.604 94    

 2.472 5 0.494 1.326 0.261 

33.198 89 0.373    6 

35.670 94    

1.155 5 0.231 0.536 0.748 

38.350 89 0.431   
 7 

39.505 94    

2.589 5 0.518 3.234 0.010*

14.254 89 0.160   
 8 

16.843 94    

1.940 5 0.388 2.359 0.046*

14.643 89 0.165   

16.584 94    

*Sig < 0.05 
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 23 

 ( )

 0.05 

 0.05  2 

 (Scheffe) 

 24 

 24 

 ( )

                                              

(1) (2) (3) (4) (5) (6)

X
4.19 3.70 3.99 4.45 4.24 4.54 

(1)  20,000 4.19 -      

(2)  20,001 – 30,000 3.70  -  -.7517*  -.8447*

(3)  30,001 – 40,000 3.99   -    

(4)  40,001 – 50,000  4.45  .7517*  -   

(5) 50,001 – 60,000 4.24     -  

(6)  60,001 4.54  .8447*    - 
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 24 ( )

         

(1) (2) (3) (4) (5) (6)

X
4.91 4.59 4.72 4.64 4.90 5.14 

(1)  20,000 4.91 -      

(2)  20,001 – 30,000 4.59  -    -.5518*

(3)  30,001 – 40,000 4.72   -    

(4)  40,001 – 50,000  4.64    -   

(5)  50,001 – 60,000 4.90     -  

(6)  60,001 5.14  .5518*    - 

 24 

 ( )

 0.05  2 

 40,001 – 50,000  60,001 

 20,001 – 30,000 

 ( )

 0.05  1  60,001 

 20,001 – 30,000 

 ( )

 0.05 

0.05
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 25 

 ( )

                                           

SS df MS. F Sig. 

3.367 4 0.842 2.087 0.089 

 36.294 90 0.403   
 1 

 39.661 94    

0.870 4 0.217 0.567 0.687

 34.527 90 0.384   
 2 

 35.396 94    

2.812 4 0.703 1.568 0.190

 40.369 90 0.449   
 3 

 43.181 94    

3.092 4 0.773 2.272 0.068

 30.627 90 0.340   
 4 

 33.720 94    

1.245 4 0.311 0.988 0.418

 28.359 90 0.315   
 5 

 29.604 94    

1.832 4 0.458 1.218 0.309

 33.838 90 0.376    6 

 35.670 94    

0.991 4 0.248 0.579 0.678

 38.513 90 0.428   
 7 

 39.505 94    
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 25 ( )

       

0.591 4 0.148 0.817 0.517 

 16.253 90 0.181   
 8 

 16.843 94    

0.831 4 0.208 1.187 0.322

15.753 90 0.175   

16.584 94    

 25 

 ( )

0.05

5.

 ( )

( )  3 

 (t-test) 

 (One-way ANOVA) 

 0.05 

 (Scheffe)  26 - 30 
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 26 

 ( )

                                              (n = 95) 

(n=56) (n=39)

X  S.D. X  S.D. 

t Sig. 

 1 
4.07 0.65 4.25 0.49 1.45 0.15 

 2 
4.23 0.55 4.29 0.50 0.58 0.57 

 3 
3.87 0.66 3.92 0.51 0.41 0.68 

 4.06 0.54 4.16 0.44 0.94 0.35 

 26 

 ( )  95 

 0.05 

 0.05
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 27 

 ( )

                                                  (n = 95) 

(n=92) (n=3)

X  S.D. X  S.D. 

t Sig. 

 1 
4.16 0.60 3.67 0.42 1.42 0.16 

 2 
4.25 0.53 4.27 0.64 -0.04 0.97 

 3 
3.92 0.59 3.07 0.64 2.47 0.02* 

 4.11 0.50 3.67 0.35 1.52 0.13 

*Sig < 0.05 

 27 

 ( )  95 

 0.05 

 0.05 
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 28 

 ( )

                                             

SS df MS. F Sig. 

2.654 5 0.531 1.533 0.188 

 30.822 89 0.346   

 1 

 33.475 94    

3.320 5 0.664 2.583 0.031*

 22.875 89 0.257   

 2 

 26.195 94    

1.551 5 0.310 0.843 0.523

 32.754 89 0.368   

 3 

 34.305 94    

2.121 5 0.424 1.749 0.132

 21.593 89 0.243   

 23.714 94    

*Sig < 0.05 

 28 

 ( )

 0.05 

 0.05 

 (Scheffe) 
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 0.05 

 0.05 

 29 

 ( )

                                           

SS df MS. F Sig. 

4.562 5 0.912 2.809 0.021*

 28.913 89 0.325   

 1 

 33.475 94    

4.720 5 0.944 3.912 0.003*

 21.476 89 0.241   

 2 

 26.195 94    

2.176 5 0.435 1.206 0.313

 32.129 89 0.361   

 3 

 34.305 94    

3.625 5 0.725 3.212 0.010*

 20.089 89 0.226   

 23.714 94    

*Sig < 0.05 

 29 

 ( )

0.05

 0.05 

 2 



95

 (Scheffe) 

 30 

 30 

 ( )

                                              

(1) (2) (3) (4) (5) (6)

X
4.29 3.94 4.14 4.11 4.33 4.73 

(1)  20,000 4.29 -      

(2)  20,001 – 30,000  3.94  -    -.7856*

(3)  30,001 – 40,000  4.14   -    

(4)  40,001 – 50,000  4.11    -   

(5)  50,001 – 60,000 4.33     -  

(6)  60,001 4.73  .7856*    - 

(1) (2) (3) (4) (5) (6)

X
4.46 4.02 4.28 4.28 4.33 4.83 

(1)  20,000 4.46 -      

(2)  20,001 – 30,000 4.28  -    -.8008*

(3)  30,001 – 40,000 4.28   -    

(4)  40,001 – 50,000 4.28    -   

(5)  50,001 – 60,000 4.33     -  

(6)  60,001  4.83  .8008*    - 
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 30 ( )

                                              

(1) (2) (3) (4) (5) (6)

X
4.29 3.94 4.14 4.11 4.33 4.73 

(1)  20,000 4.29 -      

(2)  20,001 – 30,000 3.94  -    -.6949*

(3)  30,001 – 40,000 4.14   -    

(4)  40,001 – 50,000  4.11    -   

(5)  50,001 – 60,000 4.33     -  

(6)  60,001 4.73  .6949*    - 

 30 

 ( )

 0.05   1 

 60,001 

 20,001 – 30,000 

 ( )

 0.05  1 

 60,001 

20,001 – 30,000 

 ( )

 0.05

 60,001 

 20,001 – 30,000 
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 31 

 ( )

                                    

SS df MS. F Sig. 

2.206 4  0.552 1.587 0.185 

 31.269 90  0.347   

 1 

 33.475 94     

1.680 4  0.420 1.542 0.197 

 24.515 90  0.272   

 2 

 26.195 94    

1.477 4 0.369 1.012 0.405

 32.828 90 0.365   

 3 

 34.305 94    

1.571 4 0.393 1.596 0.182

 22.143 90 0.246   

 23.714 94    

 31 

 ( )

0.05

6.

 ( )

 ( )

 (Pearson’s product moment 

correlation)  0.05 
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 32 

 ( )

 Sig. 

0.648 0.000* 

 32 

 ( )

 0.05 (r = 0.648) 
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 5 

 “ 

 ( ) ”

(descriptive research) 

 ( )

 ( )

 ( )

 Richard E. Walton (1974)  8 

 Steers (1977)  3 

95

 (percentage)  (Mean)  (S.D.) 

t-test  (One-wayANOVA)

 (Scheffe)  0.05

 SPSS for Windows 

1.

 “ 

 ( ) ”

 1.1 

 ( )  ( X  =3.75) 
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 1.2 

 ( )  ( X  =4.10)

 1.3 

 ( )

   1.3.1  ( )

 0.05 

    1.3.2  ( )

   1.3.3  ( )

 0.05  (Scheffe) 

40,001 – 50,000  60,001 

 20,001 – 30,000 

   1.3.4  ( )
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   1.3.5  ( )

 0.05 

 1.4 

 ( )

   1.4.1  ( )

   1.4.2  ( )

0.05

   1.4.3  ( )

 0.05  (Scheffe) 

60,001  20,001– 30,000

   1.4.4  ( )

   1.4.5  ( )

0.05
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1.5

 ( )  0.05              

(r = 0.648) 

2.

 “

 ( ) ”

  2.1 

 ( )

 Richard E. Walton (1974) 

 ( X  = 4.73)

 ( )

 56 

 Corporate Social Responsibility (CSR)

. . 2538 

Universal Service Obligation (USO)

 ( )

 700,000

TOT IT SCHOOL  (Knowledge Based Society)

 (  2551  ( ) ) 

 Maslow  3 

(Social and Love needs)  ERG  (Clayton Alderfer) 

 Relatedness Needs (R) 
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 2  ( X  = 4.04)  

 37,788  ( . . 2553 

)

 3  25 

  ( X  = 3.11)  8 

 Walton

 ADSL 

 ( X  = 2.78) 

 ( X  = 2.99) 

 39 

 56 
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Service Level Agreement (SLA) 

 24 .

 (2547)

 5 

 2.2 

 ( )  ( X  = 4.10) 

. . 2543  

 ( )

. . . 78  3 . . . (

 17  2553) 

 ADSL 

 (Product life cycle)
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  ( X  = 4.25)

 (2545) 

 1 ( )

 1 ( )

 (2549)

 ( )

 3 

 ( X = 3.89) 

 60  (Early Retirement) 

 16 - 20  29  21 - 25 

23  26- 30  18  11- 15  17  10  6 

 31  2 

 Side-bet 
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 Side-bet 

 2.3 

( )

 (EquityTheory)  (StacyJ.Adams)

 (Outcomes)  (Inputs) 

 (Comparison)  Inputs–Outcomes

 (2547)

 5 

 (2550) 

(2551)

 5 

 (2549)

 (2545)
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 1 ( )

 (2549) 

 ( )

2.4

 ( )

(2549)

 ( )  1 

(2549)

 r = 0.07 

3.

 ( )

 ( )

3.1

   3.1.1

 ( )

 (CSR) 
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   3.1.2 

 ( )
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 3.2 

   3.2.1 

   3.2.2 

   3.2.3 
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