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SIRIPORN MANOPAISAN : ATTITUDE AND INFLUENCING OF
ADVERTISING IN FACEBOOK AFFECTED TO THE STUDENT IN FACULTY OF
MANAGEMENT SCIENCE SILPAKORN UNIVERSITY : ASST. PROF. NOPPANON

HOMSUD, M.Sc. 62 pp.

Abstract

The Objective of this research is to study attitude and influencing of advertising in
Facebook. The sample in this research is 400 students which are calculated by Yamane and are
sampled by quota sampling. The research instrument is questionnaire. The usage statistical
techniques are frequency, percentage, mean, and standard deviation.

As for attitude, it is found that playing Facebook is a part of schedule and a part of life
are important in good level, while the influence of advertising are important in intermediate level.
It is also found that the favorite application is Games. Moreover, in behavior, it is found that most
of them use Facebook 31-60 minutes per day, not define e-mail and telephone number on profile,

but define birthday and relationship status in profile.

Faculty of Management Science SILPAKORN UNIVERSITY Academic Year 2010
Student’s SINAtUTE. .....vvivuieeiiiiieiieie e eieeann,
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