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The independent study was a qualitative research that had objectives to study of 
implementation process of corporate social responsibility, communication, problems and 
solutions of the provincial electricity authority amphoe sampharn, Nakhon Pathom for 
improving the landscape of wat rai khing road project and collecting information by in-depth 
interviewing 6 major information providers, also studying and documents analysis.. 

Form this study found that the formatting of the activities is according to principle 
of Philip Kotler and Nancy Lee. The activity has related to community development or 
volunteer activities. According to principle of Pipat Yodprudtikan. This study is activities 
proceeding which technological skills, knowledge, abilities and provincial electricity authority’s 
resource are mainly required, which regard as the responsible activities to society and 
environment that are called CSR-in-process and also being an approach strategy, due to 
being initiated by provincial electricity authority and connects to outer society.

Social activities “wat rai khing road landscape improving project” the concept is 
specified by provincial electricity authority. Communities and other outer units which not 
participate has not right to choose and make decision, that causes partially missing of 
participatory process. Activity part shows cross unit team working aspect, gathering for 
specific objective interval for data exchanging, cooperation and solving problems.

The study outcome about communication found that the communication form 
between person has major role in the creation of activity participation, supporting expression 
for ideas and allow everyone to communicates equality and create an understanding, also 
joint resolution which leads to the action that help finishing the goal which are previous set.  
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