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 The research of marketing strategy of Nhong-Hoi Occasional market business at 
Tumbon Wangpong, Pranburi District, Prachuabkirikhan Province  is the Qualitative research which 
perform deeply interviewing totally 61 interviewee compose of the Business owner, Tenants and 
Customers in order to understanding the marketing strategy, opportunity and threat including 
problem solving. 

Nong-Hoi Occasional market business is located at 56/21 moo 4 Petchkasem road, 
Tumbon Wangpong, Pranburi District, Prachuabkirikhan Province.   
 After researching found that the marketing strategy that the owner apply is 
location strategy which differentiate design and layout, Demand and supply strategy, 
Promotion strategy for the seasonal period, Competitive strategy to survive during high 
competition and with this efficiency management then Nhong Hoi Occasional market 
business is well-known for all customers.The major problem which effect the business are the 
economic crisis and also for the Modern trade such as Hypermarket, Supermarket and 
Convenience store. 
 The succession of Occasional market business is depend on the land if the owner 
is landlord, return on investment will be faster. 
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